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Social networking is one of the biggest topics in business right now. Are you on
Facebook? Do you Tweet? How many friends and followers do you have? It is getting
harder and harder to keep up with the “social network web.” | remember not that long
ago everyone was wondering if they needed a website.

So how do you cope in this unforgiving social network world? | wish | knew. | read
the articles — “5 Strategies for Selling in Age of Social Media”, “How to Use Facebook
for Business” and “It's (Already) Time to Rethink Social Media” to name a few. | have
been to meetings and listened to speakers. | learned from these meetings and articles
that the goal is to monitor, respond and react. But that is still a tall order. Monitor the
whole internet and every tweet?

It all boils down to return on investment. Traditionally return on investment was an
increase in revenue or reduction in cost. However, the ROI for Social Media is
gualitative and measured in what experts call social currency i.e. engagement or
awareness. Having a website is no longer enough, it is only a one-way message.
Now with blogs and reviews, consumers can talk to us and we can respond. And, if
you are really successful, they are talking to each other. Good reviews from your
consumers really sell your company.

Next, we not only need to take an active role with our website, but take an active
role in getting people to the website. With the advancement of mobile phones, people
are no longer sitting at a computer to find the information; they are standing in a store
or walking through a trade show. They are looking up information on the spot. They
don't want paper - they want to scan those squiggly little squares that are popping up
everywhere. These QR codes are very specific to their owner. Each one refers to a
specific campaign and where it was scanned so that the feedback can determine
which codes are getting a response.

Most professionals are not measuring the ROI on their Social Media programs so
just by analyzing this information you are ahead of the curve. Where do you start?

Know what you are trying to track

Seriously think about your goals (i.e increase revenue, PR and media exposure)
Did you know there are social media measurement tools available?
Facebook Insights — (left toolbar on your fanpage)
Tweetstats — www.tweetstats.com
Twitter Counter — www.twittercounter.com
Hootsuite — www.hootsuite.com
Google Analytics
Sometimes you just need to ask for feedback — Only 18% of companies ask their
stakeholders about their communication effectiveness. Asking for this feedback is
acceptable in the social media world.
| wish we could just go back to the old way where you spoke to someone and you
could get some of your answers just from the tone of their voice. But unfortunately, no
one is asking me and | have to get my act in gear and start twitting and blogging . . . of
course, who knows what | will be doing next month let alone next year. Good luck on
your social media endeavors and Happy Holidays. f
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